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’ There’s fog in Milan — again. The air traffic controllers in Paris are

on strike. Your most important customer is due to land at Heathrow
and you must meet him. But is his flight on time? Will it land at

} Heathrow at all, or be diverted? With anxious thoughts of an angry
] visitor fuming unmet at Gatwick, you try to ‘phone the airport.

Extract from American Express World
News for Cardmembers, 1982, Issue 2
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INFORMATION
TECHNOLOGY

— New American Express Viewdata
Service launched London may 18, 1982

For the first time, people in Britain and on the
Continent will be able to use their television
sets to obtain instant flight arrival and
departure information for most of the major UK
airports. The new service, called SkyGuide, was
unveiled today by Minister Kenneth Baker as the
standard bearer for Britain’s 1982 Information
Technology Year. It is the result of more than
two years’ close technical cooperation between
project leader American Express and the British
Airports Authority, British Telecom, Rediffusion
Computers and major British sub-contractors.
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The complexities of electronic publishing exploring new f¢
require that three activities work in harmony — lortunately the
first, the information provider has to establish a
product with a defined cost structure, a market
strategy and a competitive position; second, the
distribution medium must exist to move the e ey e by
electronic publication economically to the g o esidentia
consumer; and third, economic delivery Y ———— \ '
mechanisms should exist at the consumer level srablems a 1 the way norma

to access and use the product. 1s the acquisition of ind termina



